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1. Research publications

Monographs

Frankelius, P. (kommande, 2014). Ecosystems as stimulators for innovative processes — Learning
points from the creation and function of Silicon Valley and Research Triangle Park. Stockholm:
Swedish Entrepreneurship Forum.

Frankelius, P. (2014). Innovation i offentlig verksamhet: Var stdar vi? Vart gar vi? Stockholm: Sve-
riges Kommuner och Landsting (SKL). ISBN: 978-91-7585-108-2.

Frankelius, Per & Norrman, Charlotte (2013). Uppfinningars betydelse for Sverige — Analys och
forslag for hur den svenska innovationskraften kan utvecklas och tas tillvara bdttre (VINNOVA
Rapport VR 2013:03). Stockholm: Vinnova och Linkdping: Vinnova. ISBN: 978-91-86517-83-0.
ISSN: 1650-3104.

Frankelius, Per (2011). Orebroregionen - igdr och idag (The Orebro region today and in history)
(Rapport 2010:05). Orebro: Orebro Regional Council/Regionforbundet. ISBN 978-91-978233-6-4

Frankelius, Per & Utbult, Mats (2009). Den innovativa kommunen — Ldrdomar fran dtta kommuner
och relevant forskning (The innovative municipalcity — Experience drawn from eight cases and in-
ternational research). Stockholm: Sveriges Kommuner och Landsting, Vinnova, Trygghetsfonden
and Tillvixtverket (Swedish Association of Local Authorities and Regions, Sweden’s innovation
agency VINNOVA, Swedsh Security fund and Swedish Agency for Economic and Regional
Growth). ISBN: 978-91-7164-440-4. 240 pp.

Frankelius, Per (2007). Linné i nytt ljus — Den forsta oversdttningen av Systema Naturae samt ny
analys av Linnés perspektiv (Linnaeus in a new light: The first translation of Systema Naturae and a
new analysis of Linnaeus perspective). Translation of latin parts: Bertil Aldén. Malmo: Liber. The
book was published with financial support from Bank of Sweden Tercentenary Foundation (Riks-
bankens Jubileumsfond) and published also via financial support by Swedish Governmental Agency
for Innovation Systems (VINNOVA). Before publication the Bank of Sweden Tercentenary Foun-
dation organized a Peer Review Process of the manuscript. ISBN 47-08759-4. 240 pp.

Frankelius, Per (1999). Féretagande over tid — Kontextuellt perspektiv och visuellt beskrivnings-
sprak (Enterprise over Time — A Contextual Perspective and a Visual Language of Description)
(Volume I of Doctoral Dissertation: Foretagande 6ver tid [Enterprise over Time]). Jonkdping: Jon-
koping International Business School. ISBN 91-89164-08-3. 297 pp.

Frankelius, Per (1999b). Pharmacia & Upjohn — Erfarenheter fran ett virldsforetags utveckling.
(Pharmacia & Upjohn — Experience Drawn from the Development of a World-beating Company)

(Vol. II of Doctoral Diss.”Enterprise over time”). Jonkdping: Jonkoping International Business
School/Malmé: Liber. ISBN 91-89164-07-5. 531 pp.



Frankelius, Per (1999c). Enterprise over Time — Summary in English. Summary of the doctoral dis-
sertation “Enterprise over Time”, published in a separate volume. Jonkoping: Jonkoping Interna-
tional Business School. ISBN 91-89164-11-3. 36 pp.

Scientific articles

Frankelius, Per; Innovationen som tog skruv, Lakartidningen, nr 20-21, 2015, pp. 985-987.

Frankelius, Per (2010). Searching for innovation excellence. InnovationManagement, 29 January
(published on www.innovationmanagement.se).

Frankelius, Per (2009). Questioning two myths in innovation literature. Journal of High Technology
Management Research, Vol. 20, No. 1, pp. 40-51.

Frankelius, Per (2009). The cave model of innovation. InnovationManagement, No. 1, November,
29, (published on www.innovationmanagement.se).

Frankelius, Per (2004). Information—Innovation? The Nordic Journal of Documentation. Vol. 59,
No. I, pp. 14-19.

Frankelius, Per (2002). Is this the future of marketing? Experience drawn from a world-class market
leader. Interactive Marketing, Vol. 4, No. 2 (October/November), pp. 170—180.

Frankelius, Per (2001). Information management or mind management? The Nordic Journal of
Documentation, Vol. 56, No. 3, pp. 67-78.

Frankelius, Per (1998). Om informationens nytta. Tidskrift for Dokumentation, Vol. 53, No. 2, pp.
47-53.

Frankelius, Per (1990). Ny marknadskommunikation. Den Svenska Marknaden. October, 13—16.

Frankelius, Per (1990). Strategisk direktmarknadsforing for effektiv marknadskommunikation. Den
Svenska Marknaden. September, 30-34.

Frankelius, Per (1990). Professionell konkurrentbevakning — en viktig del i det strategiska informa-
tionssystemet. Den Svenska Marknaden. June, 7-11.

Frankelius, Per (1990). Strategiska informationssystem — ett effektivt vapen i den internationella
konkurrensen. Den Svenska Marknaden. April, 12—16.



Research anthologies

Frankelius (Red.) (2014). Aktiviteter och delresultat i projektet Gronovation Steg I. Linkdping: Lin-
kopings universitet.

Frankelius, Per (2013). “Satelliter och flyg lyfter jordbruket till nya hojder”. 1 Flyg idag — Flygets
Arsbok 2013. Stockholm: Flygboken.se, s. 94-131. ISBN 978-91-97888036.

Frankelius, Per (2013). ”Brilliant combinations of art and nature: Learning points from the world of
opera and classical Music”, Chapter 15 in Lars Lindkvist and Lisbeth Lindeborg (eds). The Value of
Arts and Culture for Regional Development — A Scandinavian Perspective, London: Routledge
April 2013, pp. 232-251). ISBN: 978-0-415-63837-1.

Frankelius, Per and Krause, Kirsten (2011). “Emergence of the Clean Technologies Sector in Swe-
den”. In: Kaija Valdmaa and Tarmo Kalvet (Eds): Emergence of the Clean Technologies Sector in
the Baltic Sea Region (Report from the Central Baltic Interreg IVA project “Enabling a Global Vis-
ion for the Baltic Cleantech Industry”). Tallinn: Tallinn University of Technology, pp. 45-157.
ISBN: 978-91-7668-841-0

Kalvet, Tarmo; Valdmaa, Kaija; Frankelius, Per; Krause, Kirsten; Vanags, Juris and Brakovska,
Vita (2011). “Clean Technology Developers and Policies in Sweden, Estonia and Latvia - Conclus-
ions”. In: Kaija Valdmaa and Tarmo Kalvet (Eds): Emergence of the Clean Technologies Sector in
the Baltic Sea Region (Report from the Central Baltic Interreg IVA project “Enabling a Global
Vision for the Baltic Cleantech Industry”). Tallinn: Tallinn University of Technology, pp. 349-365.
ISBN: 978-91-7668-841-0

Kalvet, Tarmo; Valdmaa, Kaija; Frankelius, Per; Krause, Kirsten; Vanags, Juris and Brakovska,
Vita (2011). Emergence of the Clean Technologies Sector in the Baltic Sea Region — Executive
summary (A publication from the Central Baltic Interreg IVA project “Enabling a Global Vision for
the Baltic Cleantech Industry”). Tallinn: Tallinn University of Technology. ISBN: 978-91-7668-
842-7

Frankelius, Per (2011). “Innovative processes: experience drawn from the creation of Dalhalla”. In
Ivo Zander and Mikael Scherdin (Eds.): Art Entrepreneurship, Cheltenham, UK and Northamton,
MA, USA: Edward Elgar Publishing, pp. 98-141. ISBN 978 1 84844 369 3.

Frankelius, Per (2010). “Konsten att viva samman kultur, natur och ekonomi” (The art of integra-
ting art, nature and economy). In Lisbeth Lindeborg and Lars Lindkvist (Eds): Kulturens kraft som
regional utvecklingsmotor (The power of culture as a regional development force). Stockholm:
SNS, pp. 300-328. ISBN: 978-91-86203-43-6.

Frankelius, Per & Ogeborg, J. (2009), ”Societal Entrepreneurship for the Wealth of Nations — The
Ireland case 1985-1995”, In Malin Gawell, Bengt Johannisson and Mats Lundqvist (Eds.), Entre-
preneurship in the Name of Society. Stockholm: The Knowledge Foundation (Stiftelsen for kun-
skaps- och kompetensutveckling). ISBN: 978-91-976914-5-1.



Frankelius, Per (2009) “Forskning om och for innovativa kommuner” (Research on and for innova-
tive municipalities). In Frankelius, Per & Utbult, Mats, Den innovativa kommunen — Lirdomar frdan
dtta kommuner och relevant forskning (The innovative municipalcity — Experience drawn from
eight cases and international research). Stockholm: Sveriges Kommuner och Landsting, Vinnova,
Trygghetsfonden and Tillviaxtverket (Swedish Association of Local Authorities and Regions, Swe-
den’s innovation agency VINNOVA, Swedsh Security fund and Swedish Agency for Economic and
Regional Growth). ISBN: 978-91-7164-440-4. 96 pp.

Frankelius, Per (2009) “Innovationsforskningens framvéxt” (The rice of innovation research). In
Frankelius, Per & Utbult, Mats, Den innovativa kommunen — Lirdomar frdn dtta kommuner och re-
levant forskning (The innovative municipalcity — Experience drawn from eight cases and internat-
ional research). Stockholm: Sveriges Kommuner och Landsting, Vinnova, Trygghetsfonden and
Tillvaxtverket (Swedish Association of Local Authorities and Regions, Sweden’s innovation agen-
cy VINNOVA, Swedsh Security fund and Swedish Agency for Economic and Regional Growth)..
ISBN: 978-91-7164-440-4. 38 pp.

Frankelius, Per & Ogeborg, J. (2009). “Nér samhillsentreprendrskap lyfter en hel nation — fallet Ir-
land” (When societal entrepreneurship moves a whole nation: The Ireland case). In B. Johannisson,
M. Gawell & M. Lundqvist (Eds.) Samhdllets entreprenorer — En forskarantologi om samhdills-
entreprenorskap. Stockholm: The Knowledge Foundation (KK-stiftelsen), pp. 115—134. ISBN 978-
91-976914-4-4.The chapter was accepted after peer review process. 19 pp.

Frankelius, Per & Vogel, O. (Eds.) (2009). Virdeskapande moten (Value-creating meetings).
Malmé and Stockholm: Liber and The Knowledge Foundation (KK-stiftelsen). 320 pp. ISBN 978-
91-47-08958-1.The book is based on a research project that was accepted for funding after Peer Re-
view Process.

Frankelius, Per & Vogel, O. (2009). Forskning om mdten (Research on meetings). In Frankelius,
Per & Vogel, O. (Eds.) Vardeskapande moéten (Value-creating meetings). Malmo and Stockholm:
Liber and The The Knowledge Foundation (KK-stiftelsen), pp 15—40.

Falking, J . & Frankelius, Per (2009). Entreprendriella universitet — Specialister pa moten? (Entre-
preneurial universities — Meeting specialists?) In Frankelius, Per & Vogel, O. (Eds.) Virdeskapande
moten (Value-creating meetings). Malmo and Stockholm: Liber and The Knowledge Foundation
(KK-stiftelsen), pp. 67—80.

Sunnert, E. & Frankelius, Per (2009). Samhéllspaverkande kunskapssatsningar genom tre-
djepartsaktorer (Knowledge initiatives from third party actors that affect society). In Frankelius, Per
& Vogel, O. (Eds.) Virdeskapande moten (Value-creating meetings). Malmé and Stockholm: Liber
and The Knowledge Foundation (KK-stiftelsen), pp 99—134.

Frankelius, Per (2009). En teoretisk modell av virdeskapande moten (A theoretical model on valu-
creating meetings). In Frankelius, Per & Vogel, O. (Eds.) Virdeskapande moten (Value-creating
meetings). Malmo and Stockholm: Liber and The Knowledge Foundation (KK-stiftelsen), pp. 227—
250.



Frankelius, Per (2008). "Linnaeus, the innovation economist?”. In Claes Hultman & Jan Lowstedt:
Contemporary Research at Swedish Graduate School of Business. Visteras and Orebro: Milardalen
University and Orebro University, pp. 45-72. ISBN 978-91-7668-606-5.

Frankelius, Per (2005). “Innovationsperspektiv i kritisk belysning” (Innovation perspective from a
critical perspective). In Mats Benner (Ed.): Innovationer — Dynamik och fornyele i ekonomi och
samhdllsliv (Innovations — Dynamics and renewal in economy and societal life). Lund: Studentlit-
teratur. The chapter was accepted after blind review. ISBN 91-44-04366-X.pp. 207-241.

Frankelius, Per (2004). “Behovs nya teorier och metoder?” (Do we need new theories and meth-
ods?). In L. Christensen & P. Kempinski (Eds.): Att mobilisera for regional tillvéiixt. Regionala ut-
vecklingsprocesser, kluster och innovationssystem (Mobalising for regional growth. Regional deve-
lopment processes, clusters and innovation systems). Lund: Studentlitteratur, pp. 179-200.

Frankelius, Per (1995). “Omvérlden pa skrivbordet — Att bygga en intern omvarldsdatabas” (The
world at the desc — To create an internal database on the external world). In L. Héglund (Ed.)
Biblioteken, kulturen och den sociala intelligensen — Aktuell forskning inom biblioteks- och in-
formationsvetenskap (The libraries, culture and the social intelligence — Resent research in library
and information science. Stockholm: Forskningsrddsndmnden, pp. 252-268.

Frankelius, Per & Rosén, C.G. (1991). Strategisk informationshantering — Okad lonsamhet i high-
tech-foretag genom omvdrldsbevakning (Strategic information management — More profitability in
high-tech companies thorugh business intelligence). Orebro: DM-centre at Orebro University and
ABITEC AB. 108 s. ISBN 91-971321-3-6.

Conference papers (scientific)

Norrman, Charlotte; Bienkowska, Dzamila; Moberg; Magnus & Frankelius, Per (2014). Innovative
methods for entrepreneurship and leadership teaching in CDIO-based engineering education. Pro-
ceedings of the 10th International CDIO Conference, Universitat Politécnica de Catalunya, Barce-
lona, Spain, June 16-19, 2014.

Ottosson, Mikael och Frankelius, Per (2013). ”Ar begreppet hallbar marknadsforing hallbart?” Pa-
per presenterat vid sessionen “Héllbar marknadsforing och konsumtion” under FEKIS-konferensen
“Foretagsekonomi for en hallbar vérld”. Ekonomihdgskolan, Lunds universitet, 23—24 oktober.
FEKIS stér for Foreningen Foretagsekonomi i Sverige.

Aichagui,Victor, Frankelius, Per; Guyader, Hugo & Ottosson, Mikael (2014). Green service inno-
vation: The Role of Resource Integration and Service Provision. Paper presented at AMA SERV-
SIG 2014, American Marketing Association International Service Research Conference, Thessalo-
niki, Greece, June 13-15, 2014. Abstract was Accepted 24 January 2014.

Frankelius, Per: Gunnarsson, Claes; Hultman, Claes and Johanzon, Conny (2013):. What’s in it for
me? How to understand relevance when designing greentech export assistance programs. Paper at
18th annual international conference on innovation “Baltic Dynamics 2013”, September 1113,
Riga, Latvia.



Gunnarsson, Claes; Frankelius, Per; Hultman, Claes and Johanzon, Conny (2012), Exploring Export
Barriers of Cleantech Businesses: An Interview Survey of Swedish Cleantech Companies. Accepted
paper presented at Greening of Industry Network Conference, GIN, Linkdping, 22-23 October.

Frankelius, Per (2011). “Sustainable innovation: What can we learn from Linnaeus and his integrat-
ion of nature and economy?”” Research paper accepted by and presented at The 56th Annual ICSB
World Conference, Stockholm, Sweden, June, 15-18, 2011 (Track: Sustainable Innovation, Entre-
preneurship and Growth, Friday June 17, 2011).

Frankelius, Per (2011). Innovation processes leading up to the launch of human growth hormone
produced by means of DNA-technology. Paper presented at Seminar arranged by the Unit for Bio-
entrepreneurship, Karolinska Institute, Stockholm, May 16, 2011.

Frankelius, Per (2011). Innovation and intellectual property rights: Some of the main factors that
once made European welfare society? Paper presented at seminar arranged by the Swedish Patent
Office, during the Innovation Office Course (Utvecklingsdagar for Sveriges Innovationskontor),
Stockholm, May 11, 2011.

Frankelius, Per; Hultman, Claes, Linton, Gabriel; Johanzon, Conny and Gunnarsson, Claes (2011).
The cleantech mystery: A new theoretical model for understanding export capabilities in small and
medium-sized innovative cleantech companies. The R&D Management Conference 2011:

R&D, Sustainability & Innovation, the need for new ideas, initiatives and alliances, Norrkdping,
Sweden 28-30 June. Accepted after Peer Review Process.

Frankelius, Per (2011). “The rise of the European continent: Old theories and new hypotheses rela-
ted to innovation”. The 13th Annual SNEE European Integration Conference, Grand Hotel, Moélle,
Sweden, 17-20 May, 2011. Accepted after Peer Review Process and published in proceedings.

Frankelius, Per (2011). "Innovation out of nature: A new model derived from Carl Linnaéus in the
18th Century”. The R&D Management Conference 2011: R&D, Sustainability & Innovation, the
need for new ideas, initiatives and alliances, Norrkdping, Sweden 28-30 June. Accepted after Peer
Review Process.

Frankelius, Per (2011). "Innovationer och immaterialrétt i filosofiskt perspektiv”’. Paper presented at
seminar 10 February, 2011, Patent- och Registreringsverket (PRV), Stockholm.

Frankelius, Per & Eliasson, Fredrik (2010). “Innovative and socially motivated village development
in a regional context: The Grythyttan case”. Paper presented at the 50th European Congress of the
Regional Science Association International, Jonkdping, Sweden, August 19th — 23rd 23rd. This was
the European Regional Science Association (ERSA) 50th anniversary. Accepted after Peer Review
Process and published in proceedings.

Frankelius, Per (2009). Simon’s theorem reconsidered — towards a theoretical framework for com-
petitive intelligence. Accepted after Peer Review Process published in proceedings (in print). ECIS
2009, The Third European Competitive Intelligence Symposium: Competitive Intelligence: Com-
peting, Consuming and Collaborating in a Flat World, Stockholm, Sweden, June 1-12, 2009.



Frankelius, Per (2008). Why Infrastructure is Vital for the Wealth of the Baltic Sea Region. Paper
presented at the St Petersburg seminar “Issues and Prospects for Regional Cooperation between the
European Union and the Russian Federation in the Baltic Sea Area” arranged by Leontief Centre in
Saint Petersburg, The Swedish Institute of International Affairs and the Carnegie Moscow Center.
Smolny Institute, Conference Hall, St Petersburg, Russian Federation, December 11, 2008. Pub-
lished in Proceeding by The Swedish Institute of International Affairs on http://www.ui.se/ (January
2009). The seminar was arranged by means of Ministry of Foreign Affairs, Sweden.

Frankelius, Per (2008). Innovation theory with or without marketing theory: Does cases like the
creation of the innovative culinary art arena Grythyttan fit into traditional innovation discourse? Pa-
per presented at the conference FEKIS 2008, School of Business, Economics and Law, University
of Gothenburg,12—13 November 2008. Accepted after peer review of draft sent 9 September.
FEKIS stands for Foreningen Foretagsekonomi i Sverige (Swedish Society for Business Admin-
istration).

Frankelius, Per (2008). Is it time for placing marketing theory at the core of innovation theory?
Forthcoming in Proceedings of the UIC International Research Symposium on Marketing and En-
trepreneurship, Stockholm, Sweden, 14—-16 June, 2008. Accepted after review process.

Frankelius, Per (2008). Re-thinking innovation — A call for a giant leap in perspective development.
Paper accepted after blind review process for the 15th Nordic Conference on Small Business Re-
search, Tallin, 21-23 May, 2008. (The paper builds on a case study of the creation of Kolmérden
Z00). 11 pp.

Frankelius, Per (2008). En diskussion kring Simons teorem: Hur bibliotek och informationssékning
skapar nya bilder av omvdrlden (A Discussion around Simon’s theoreme: How libraries and infor-
mation search cretates new Worldviews). In Proceedings of the national conference “Motesplats
infor framtiden — Arbetsliv, utbildning, forskning”, Swedish School of Library and Information Sci-
ence at Bords University, 15-16 October, 2008.

Frankelius, Per (2008). Has time come for a new innovation perspective? Paper presented at World
Entrepreneurship Summit (Arranged by OECD, EU, US State Department, United Nations, the
UK’s All Party Parliamentary Group on Entrepreneurship, Business Week and CNBC.), Queen
Elizabeth II Conference Centre, London, 11-12 January 2008. Accepted after blind review process.

Frankelius, Per (2008). Aganderitten i historiskt perspektiv — bakgrunden till Nobelpristagaren
Douglass North’s teori (Property rights from a historical perspective). Paper presented at Higher
Seminar at Faculty of Law, Orebro University, 16 January 2008.

Frankelius, Per (2007). Towards a new perspective on innovation — With empirical inspiration from
creation of an opera scene. Paper presented at the 13th International Conference on Thinking, Norr-
koping, 17-21 June. Accepted after a blind review process and published in proceedings: Taxén,
Lars (ed.). The 13th International Conference on Thinking Norrkoping, Sweden June 17-21, 2007.
Link&ping: Linkoping University Electronic Press, pp. 61-69 (ISSN [print]: 1650-3686 ISSN
[online]: 1650-3740).



Frankelius, Per (20006). Innovation beyond traditional contexts — Lessions from the creation of Dal-
halla. Paper presented at the 14th Nordic Conference on Small Business Research (NSCB), Stock-
holm, May 11-13, 2006. Accepted after blind review process.

Frankelius, Per (2005). “Towards a theory of reframing”. New version of a paper originally pre-
sented at the international conference “Movements of Entrepreneurship — Entrepreneurship in New
Territories”, Tallberg, ESBRI, 6-8 June, 2004. The original version was selected by anonymous re-
viewers, presented at the conference, then modified three times with help a blind review process. It
was intended also to publish the paper in a book, but partly due to family reasons in 2005, partly
because of different perspectives, this step was not fulfilled.

Frankelius, Per & Rosén, C-G. (1995). Defining your information needs — a creative approach. Pa-
per presented at the 2nd International Conference on Strategic Business Information in Biotechnol-
ogy, October 23-24, Research Triangle Park, North Carolina, USA.

Frankelius, Per (1995). Omvdrldsbegreppets innebérd och dimensioner — Analys baserad pa studie
av genteknikforetag och dess samspel med omvdrlden (The term omvérld and its meaning and di-
mensions — Analysis based on a study of biotech companies and their interplay with the surrounding
world). Paper presented atthe research conference Teknisk och industriell utveckling, Wiks Slott
22-24 November.

Other scientific work (research reports etc.)

Frankelius, Per (2015). Innovationsbegreppet och innovationsindikatorer — En analys med tonvikt
pd statistikens validitet (En rapport skriven pd uppdrag av Statistiska Centralbyrin, SCB i sin tur pa
uppdrag av Naringsdepartementet). Linkdping: Linkdpings universitet. Ingick som bilaga 3 i: Sven
Silvander, Regina Vilkenas och Hans-Olof Hagén, Utveckling av innovationsstatistiken, Delrapport
3, Stockholm: SCB (publicerad februari 2015). Aven pa webben:
http://www.scb.se/sv_/Applikationer-Svenska/Innovationsstatistik/Ar-du-intresserad-av-hur-
innovation-mats/Delrapport-3/

Dahlof, Carl Arvid, Frankelius, Per och Hultman, Claes (2013). Project level position paper on in-
ternational relationships and networks in Estonia, Latvia and Sweden. Orebro: Global Vision (Ore-
bro University).

Dahlof, Carl Arvid, Frankelius, Per och Hultman, Claes (2013). Regional report from the export de-
velopment programme in Sweden. Orebro: Global Vision (Orebro University).

Dahlof, Carl Arvid, Frankelius, Per och Hultman, Claes (2013). Synthesis report of export devel-
opment programmes and trans-regional policy seminar. Orebro: Global Vision (Orebro University).

Frankelius, Per (2008). Opportunities for innovative coproduction in selected fields around the Bal-
tic Sea? First step towards a map of organisations related to waste management, energy and trans-
portation. Orebro: Swedish Business School, Orebro University commissioned by Orebro Region-
al Development Council. 88 pp.

9



Frankelius, Per (2007). Living tomorrow: Issueanalys (Living Tomorrow: Issue analysis). Un-
published report prepared for Orebrobostider and other municipality companies in the collective
project ”Living Tomorrow), Orebro: DM-centret, Orebro University.

Frankelius, Per (2005). World Future Studies Federation 19th World Conference “Futures Genera-
tion for Future Generations”, Corvinus University, Budapest, 21-26 August. Report. Foresight La-
boratory, Orebro University.

Gidlund, J. & Frankelius, Per (2005). Processer for kunskapsutveckling och innovationer som skap-
ar tillvéxt och vilfdrd — Vilken roll spelar kulturoverbryggande moten? (Processes for knowledge
development and innovations that create growth and welfare). Research Proposal to KK-Foundation
accepted (25 February) after blind review process (First version 23 December 2004).

Frankelius, Per (2005). Under ytan — en explorativ studie av problem och utmaningar relaterade till
Entreprenorskap och innovation i upplevelsesektorn (Under the surface — An explorative study of
problems and challenges related to entrepreneurship and innovation in the experience industry). Re-
search Proposal to KK-Foundation. The project was accepted after blind review process.

Karlsson, F. & Frankelius, Per (Ed.) (2005). Foresight Laboratory — The final proposal to The Swe-
dish Agency for Innovation Systems for establishment of a Center of Excellence that also will be a
substantial node for international partnerships. Orebro, Sweden: Orebro University (15 December).
Research proposal 30 November to VINNOVA. The proposal got high scoorinng from an interna-
tional peer revirw, but due to financial reasons this project did not get funding from VINNOVA.

Karlsson, F. & Frankelius, Per (Ed.) (2004). Foresight Laboratory — Proposal to The Swedish
Agency for Innovation Systems for establishment of a Center of Excellence that also will be a sub-
stantial node for international partnerships (Pre Study). Orebro: Orebro University. Accepted 18
May 2005 after blind review process.

Frankelius, Per (1999). Fran 6! till miljardmolekyler (From beer to billion-dollar molecules).
Stockholm: Pharmacia & Upjohn.

Frankelius, Per (1999). Marketing Thinking in the 20th Century. Jonkoping: Jonkdping Internation-
al Business School.

Frankelius, P., Hoglind, U. & Wigblad, R. (1997). Elektronisk handel — maojligheter och begrdns-
ningar. En utredning om behov av forsknings- och utvecklingsarbete (Electronic commerce —
possibilities and limitations. An investigation on research and development needs). Department of
Economics, Statistics and Informatics (Institutionen for ekonomi, statistik och ADB) at Orebro
University.

Frankelius, Per (1995). Omvdrlden, kunden och kvalitetsprocessen (The external world, the custom-
er and the quality process). Orebro: DM-Centre at Orebro University. Report from a project fi-
nanced by Svenska Forbundet for Kvalitet.
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Frankelius, Per (1993). Utanfor ett hogteknologiforetag (Outside high-tech firms). Research report.
Link&ping University, EKI.

Frankelius, Per (1993). Forskning om smadféretag — Svensk smaforetagsforskning under perioden
1980—1993. (Research on small companies — Swedish small business research during 1980—1993.
DM-Centre at Orebro University.

Frankelius, Per (1993). En “klassisk” bild av foretagets omvdrld (A classical view on companies
environment). Orebro University, Department of Economics, Statistics and Informatics.

Frankelius, Per (1993). Ansoffs och Porters syn pd omvdrlden — Ett perspektivtest (Ansoff’s and
Porter’s view on the business environment — A test of perspective). Linkdping University, EKI.

Frankelius, Per & Rosén, C.G. (1992). Strategisk informationshantering — Metodutveckling och till-
dmpning i bioteknikforetag (Strategic information management — Method development and practive
in biotech companies). Orebro: DM Centre, Orebro University and ABITEC AB. Final report from
a NUTEK Project.

Frankelius, Per (1992). Okad 16nsamhet med riitt information — Informationsstrategiskt tinkande i
en turbulent omvirld — med en metod for att bestimma behovet av omvérldsinformation (Better
profitability with the right information — Information-strategic thinking in a turbulent world, with a
method to investigate the need for external information). Orebro: DM-Centre, Orebro University.

Frankelius, Per & Rosén, C.G. (1990). Strategisk informationshantering — Lonsamhet i high-tech-
foretag genom omvdrldsinformation. Med fallstudie i bioteknikbranschen (Strategic information
management — Profitability in high-tech companies my means of external information. With case
studies from the biotech industry). Stockholm: Board of Technical Development (Styrelsen for
Teknisk Utveckling, STU).

Comment: A lot of empirical case studies are published in popular form in the magazine Entrepre-
nor. Some articles has scientific conten, but written in a more popular way (about 150 articles).

2. Pedagogic publications etc.
Monographs (books)

Frankelius, P.; Norrman, C. and Parment, A. (comming 2015). Marknadsforing: Vetenskap och
praktik. Lund: Studentlitteratur.

Frankelius, Per (2001). Omvdrldsanalys (Analysis of the outside world). Malmo: Liber Ekonomi.
ISBN: 47-06254-1. 280 pp.

Frankelius, Per (1997). Kirurgisk marknadsforing. Skapande av moten och relationer i en fordnder-
lig vdrld (Surgical marketing. Creation of meetings and relationships in a world of changes).
Malmo: Liber. ISBN: 47-04012-2. 186 pp.
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Frankelius, Per & Rosén, C-G. (1993). Foretaget & Omvdrlden (The Company and the Surrounding
World) Malmé: Liber. ISBN: 91-23-01251-X. 178 pp.

Fernau, S., Frankelius, P., Ludvigsson, H. (1993). Informationsguiden — Svensk guide éver kdllor
for affirsinformation (The Information Guide — A Swedish guide to sources for business infor-
mation). New extended edition. Orebro: DM-centre, Orebro University.

Ekstrom, J. Frankelius, Per & Manneby, J. (1992). Fdnga den information du behéver — Hur du
lyckas med ditt EIS-projekt (Catch the information you need — Haw to succeed with a EIS project).
DM-Centre, Orebro University.

Berzelius, C., Frankelius, P., Holm, T. & Wahlberg, M. (1990). Informationsguiden — Svensk guide
over kdllor for affdrsinformation (The Information Guide — A Swedish guide to sources for busi-
ness information). Orebro: DM Centre, Orebro University. ISBN: 91-971321-8-7.

Frankelius, Per (1989). Strategiska Informationssystem — En introduktion (Strategic information
systems — An introduction). Orebro: DM Centre, Orebro University.

Frankelius, Per & Holm, T. (1989). S6kmanual Data-Star (Search Manual Data-Star). Orebro: DM
Centre, Orebro University.

Anthologies and chapters (pedagogic)

Frankelius, Per (2001). “Att soka befintlig information” (Searching among existing information). In
P. Lekvall & C. Wahlbin with website from Per Frankelius: Information for marknadsforingsbeslut
(Information for marketing decisions). 4th Edition. Goteborg: Studentlitteratur/IHM Publishing, pp.
79-119.

Frankelius, Per (2000). “Framtidens marknadsforing — méngfald och méten” (The future of marke-
ting: Variety and meetings). In T. S6derblom (Ed.) Sdlj 3000 (Selling 3000). Lund: Séderblom in-
ternational, pp. 32—-82.

Frankelius, Per (1996). “Diagnos och behandling i modern marknadsforing — négra tips och teorier”
(Diagnosis and treatment in modern marketing — Some tip and ideas). In T. S6éderblom (Ed.). Fér-
sdljning 2000 (Selling 2000). Lund: Soderblom International. ISBN: 91-973009-1-8

Frankelius, Per (1993). “Utbud och anvindning av marknadsinformation i Sverige” (Supply and use
of market information in Sweden). In P. Lekvall & C. Wahlbin: Information for marknadsférings-
beslut (Information for marketing decisions). Goteborg: [HM Publishing. ISBN: 91-86460-64-1

Frankelius, Per (1993). “Informationssokning — kéllor och metoder” (Information search — sources
and methods). In P. Lekvall & C. Wahlbin Information for marknadsforingsbeslut (Information for
marketing decisions). Géteborg: IHM Publishing. ISBN: 91-86460-64-1
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Frankelius, Per & Holm, T. (1990). “Hall dig up-to-date” (Be up to date). In Marknadsdatabasen —
framtidens konkurrensmedel. Orebro: DM Centre, Orebro University.

Reports (pedagogic)

Frankelius, Per (2009). Marknadsforingens fundament och domdner. (Kompendium framtaget for
kursen “Foretagsekonomi A, Marknadsforing” inom ramen for nya Civilekonomprogrammet, i ja-
nuari 2009 dven anvint i D-kursen ”"Modern Marknadskommunikation”). Orebro: Handelshdgsko-
lan vid Orebro universitet. 24 pp.

Frankelius, Per (1994). Liten Uppslagsbok for strategisk informationshantering och omvdrldsfrdgor
(A small encyklopedia for strategic information management). Orebro: DM-Centre, Orebro Univer-
sity.

Frankelius, Per (1993). Ndgra rdd om att skriva PM + litteratur + tips pd kdllor for information
(Some tip for writing memorandums + literature + information sources). Orebro University, De-

partment of Economics, Statistics and Informatics.

See also Websites.
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3. Popular science
Books

Paulsson, Johnny & Roswall, Lars (baserat pd Frankelius, Per & Utbult, Mats) (2013). Den innova-
tiva kommunen — Sammanfattning av ldrdomar fran dtta kommuner och relevant forskning (The in-
novative municipalcity — Summary of Learning points from eight cases and relevant research). Vin-
nova Rapport VR 2013:10. Stockholm: Vinnova i samarbete med Sveriges Kommuner och Land-
sting.

Anthologies and chapters (popular)

Frankelius, Per (2007). “Omvérldsanalys — bade konst och vetenskap” (Business intelligence — Both
art and science). In Carlberg, Margareta and Boson, Pia (Red.) Business-to-Business Pocket 2007,
Stockholm: Dagens Industri. pp. 250-253. ISBN 91 7630 156 7

Frankelius, Per (2002). “World mapping method”. In Lars Abramson (Ed.): Ett smakprov pa Biittre
Ledarskap (A taste of Better Management). Malmo: Liber, pp. 31-44.

Conference papers (popular)

Frankelius, Per (2010). Ensam é&r inte stark nog! Documentation from speech during Business Day
(Niringslivsdagen) 2010, arranged by Orebro municipality 29 januari at Nya Parkteatern, Orebro.
Published via www.orebro.se.

Frankelius, Per (2009). "Hemligheterna bakom innovativa miljoer?”” Paper presented as documenta-
tion from speech at ”"Nobelfrukost”, Oscarsteatern i Stockholm arranged by Stockholm Business
Region Development and Innovation Stockholm, 10 December 2009.

Frankelius, Per (2008). Pd vig mot en ny innovationsteori (Towards a new innovation theory). Pa-
per presented as documentation from the speech “Fragmentering eller samling” (Fragmentation or
joining together), Forum for Innovation Management (FIM), Uppsala Innovation Centre, Uppsala,
November 27, 2008.

Frankelius, Per (2008). Innovativa processer krdver omvdrldsimpulser och motivation (Innovative
processes need external impulses and motivation). Paper presented at the conference Foresight
Stockholm-Malar Region (Framsyn Stockholm-Mélarregionen), Stockholm 7 October 2008. 17 pp.
Published as PDF at http://www.framsynstockholmmalarregionen.se/

Frankelius, Per (2007). Med Linné i nytt ljus ser man ldngre dn botaniken (New light on Linnaeus
make one see longer than botany). Proceeding from Smaforetagsdagarna, Conventum, Orebro 24—
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25 January, published by The Swedish Foundation for Small Business Research (Forum for
Smaéforetagsforskning).

Frankelius, Per (2006). Konsten att utveckla ett samfund i kunskapssamhdillet — varning for myter
(The art of developing a society in the knowledge era — warning for myths). Innovation Conference
at Norwegian University of Science and Technology (NTNU), 11 May 2006 (in co-operation with
Trondheim Municipality and och Mittnordenkommittén).

Frankelius, Per (2004). “Tredje generationens innovationspolitik” (Third Generation Innovation Po-
licy). Speech at the conference “How long takes development? Why are all project three years?”
The Sigtuna foundation (Sigtunastiftelsen) 30 November, 2004 arranged by the KK Foundation and
presented in proceedings: Pdlsson, Stefan (2004), Hur ldng tid tar utveckling? eller Varfor dr alla
projekt tre ar? (How long takes development? Why are all project three years?) Stockholm: KK-
Foundation.

Frankelius, Per (2003). “Virlden fordndras och vi med den” (The world changes and so do we). In
proceedings from Arsméteskonferens i Orebro den 22—23 August, Sandviken & Garphyttan: Nor-
disk Tradteknisk Forening, pp. 151-162. (ISSN 1404-6237).

Frankelius, Per (1991). Executive Information Systems. Proceedings from Cap Gemini Symposium,
10-11 April. Stockholm: Cap Gemini Logic AB.

Conference proceedings by external specialists

European Comission (2010). Proceedings “Europe 2020: Competetiveness, co-operation and cohes-
ion for all regions” (Open Days 2010). Per Frankelius gave a speech under the title “Transforming
the Baltic Sea region into a global growth player”. Proceeding edited by the Commitee of the Reg-
ions. Brussels: European Commission, DG Regional Policy.

Hellstrom, Mia (2007). “Innovativa processer — behovs ett nytt perspektiv’”’ (the text was written by
Mia Hellstrom and based on material from Per Frankelius). In Proceedings from Entreprendrskap
utan grdnser. Symposium 15-16 November in co-operation with European Union, The European
Social Fund Sweden (Svenska ESF-radet) and,

The County Administrative Board (Lénsstyrelsen i Stockholm), the Swedish Agency for Economic
and Regional Growth (NUTEK) and och Sthim=jamt.

Mansson, H. (2005). “Huvudtalare/Per Frankelius: Jakten pa den magiska formeln” (Key-note
speaker/Per Frankelius: The hunt for the magical formula). HSS 05. Documentation from the confe-
rence Hogskolor och samhille i samverkan (HSS), Ostersund 6-8 April 2005. Published in co-
operation between Mid Sweden University (Mittuniversitetet, Ostersund), National Institute for
Working Life (Arbetslivsinstitutet, Stockholm) and The Swedish Institute for Growth Policy Stud-
ies (Institutet for Tillvixtpolitiska Studier, Ostersund), pp. 18-22.

Reports (popular)
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Frankelius, Per & Segerborg, K. (Ed.) (1995). Vem Gor Vad inom DM? (Who does what in DM?).
Swedish Post and DM Centre, Orebro University.

Frankelius, Per (1994). Att hitta nya kunder. Ett foredrag i text och bild (Finding new customers. A
speech in text and photos). Orebro: DM-Centre, Orebro University.

Articles (excluding debate articles)

Frankelius, Per (2014). Lantbruket ar en framtidsbransch, Entré, nr 4, s. 24.

Frankelius, Per (2012). Mycket har hént sedan Rutgers dagar (om dikningens och tickdikningens
historia). Lantmannen, nr 10, s. 22-25.

Frankelius, Per (2012). Bonderna harvade redan pa Jobs tid. Lantmannen, nr 9, s. 22-25.
Frankelius, Per (2012). Plogen vénde misér till vélfard. Lantmannen, nr 7, s. 24-25.
Frankelius, Per (2012). Tippvagnen fick véinta ldnge pd succén. Lantmannen, nr 6, s. 18—19.

Frankelius, Per (2012). Trepunkten blev ett vapen mot svilten. Lantmannen, nr 5, framsidan samt s.
24-25.

Frankelius, Per (2011). Vad kédnnetecknar innovativa miljéer? Nobelvinnen (Medlemstidning for
Nobelmuseets Vanner), nr 1, 2011, s. 21-32.

Frankelius, Per och Hedenstierna-Jonson, Charlotte (2010). Uppfinningen som erdvrade virlden:
Stigbygeln. Mixir (Internetbaserad mediaportal producerad av LRF Media. De skirver: ” Mixr.se dr
en produkt fran LRF Media. Hér finns det basta fran sjutton av forlagets magasin™.
http://www.mixr.se/vetenskap/uppfinningen-som-erovrade-varlden-stigbygeln

Frankelius, Per och Hedenstierna-Jonson, Charlotte (2010). Stigbygeln: Uppfinningen som erov-
rade vérlden. Vetenskap & Historia, nr 4, s. 66-71.

Frankelius, Per (2010). Akerns elegant kom fran Kina (Artikel som ingr i artikelserien Plogen,
Harven och Vilten), Land Lantbruk, nr 32, 6 augusti, s. 1, 16-17.

Frankelius, Per (2010). Forsta harven — en trddgren (Artikel som ingér i artikelserien Plogen, Har-
ven och Vilten), Land Lantbruk, nr 33, 13 augusti, s. 1, 14-15.

Frankelius, Per (2010). Tungviktaren som packar filten (Artikel som ingér i artikelserien Plogen,
Harven och Vilten), Land Lantbruk, nr 34, 20 augusti, s. 1, 12-13.

Frankelius, Per och Hedenstierna-Jonson, Charlotte (2010). Stigbygeln — uppfinningen som forénd-

rade vérlden, Hdstmagazinet, nr 4, s. 70-74. Detta &r ett exempel pa forskning som forst publiceras i
fackpress. Artikeln innehaller nya analyser av stigbygelns utveckling.
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Frankelius, Per (2009). Hemligheten bakom hogpresterande miljoer. Science Park Jonkoping Ma-
gazine, Winter, pp. 4-5.

Frankelius, Per (2009). Myt och verklighet om strategisk kunskap for innovation. InnovationMan-
agement, nr. 1, January, Premier Number of this new Magazine (www.innovationmanagement.se).

Frankelius, Per (2007). Fallet Branna Getgard — Med tradition som afféarsidé. Entreprenor, No. 10,
pp. 58-59.

Frankelius, Per (2007). Fallet Dammsugaren — Myten om den mdrdande konkurrensen. Entrepre-
nor, No. 9, pp. 58-59.

Frankelius, Per (2007). Fallet Sparkling Water — Klok omvérldsanalys ger briljanta afférer. Entre-
prenor, No. 8, pp. 58-59.

Frankelius, Per (2007). Fallet cykeln — En idé¢ ricker inte for succé. Entreprenor, No. 7, pp. 58-59.

Frankelius, Per (2007). Fallet Eka Chemicals — Goda cirklar ger bra information. Entreprendr, No.
6, pp. 58-59.

Frankelius, Per (2007). Fallet IDA pé Irland — Kan man affarsutveckla ett helt land? Entreprendr
No. 5, pp. 64-65.

Frankelius, Per (2007). Fallet Fuji/Sakura — Nér varumirket blir viktigare dn varan. Entreprenor,
No. 4, pp. 64-65.

Frankelius, Per (2007). Fallet S6lden Bergbahnen — Nar sno blir to ér det forsent. Entreprenor, No.
3, pp. 64-65.

Frankelius, Per (2007). Fallet Bolebyns garveri — Naturprodukterna fler dn forskarna hdvdar. Entre-
prenor, No. 2, pp. 66—67.

Frankelius, Per (2007). Fallet med den stulna museimasken — X en verklig faktor att rikna med.
Entreprenor, No. 1, pp. 58-59.

Frankelius, Per (2006). Jordbruksinnovationen som fordndrade virlden — Fallet Harry Ferguson och
trepunktslyften. Entreprenor, No. 9, pp. 72-73.

Frankelius, Per (2006). Fallet Walking with Dinosaurs — samverkan med praktiker stérkte forsk-
ningen. Entreprenor, No. 8, pp. 64—65.

Frankelius, Per (2006). Fallet Rockoperan The Wall — s& skapas motesupplevelser. Entreprenor,
No. 7, pp. 56-57.

Frankelius, Per (2006). Fallet Globen — Fran vild vision till klotrund vérldsattraktion. Entreprendr,
No. 6, pp. 48—49.
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Frankelius, Per (2006). Fallet Data General — studenter tog projekt till oanade hojder. Entreprenor,
No. 5, pp. 70-71.

Frankelius, Per (2006). Fallet Disney — blunder la grunden till filmimperium. Entreprenér, No. 4,
pp. 64-65.

Frankelius, Per (2006). Fallet Pyramidbageriet — Kulturkrock blev knidcksuccé. Entreprenor, No. 3,
pp. 64-65.

Frankelius, Per (2006). Fallet Ottomotorn — Ju fler innovatdrer desto bittre uppfinningar. Entrepre-
nor, No. 2, pp. 64-65.

Frankelius, Per (2006). Fallet Axfood — viktig nirkontakt via ladan. Entreprenor, No. 1, pp. 56-57.

Frankelius, Per (2005). Fallet Bildverkstdderna — att tinka ldngre 4n liroboken. Entreprenor, No.
10, pp. 58-59.

Frankelius, Per (2005). Fallet Otis — pedagogisk show tog sdkerhetshissen till skyarna. Entreprenor,
No. 9, pp. 64-65.

Frankelius, Per (2005). Fallet EkoGo — Kunden som fick nog. Entreprenor, No. 8, pp. 58-59.

Frankelius, Per (2005). Forskning pa blotdjur ska ge marknadens torraste blgja. Fallet SCA —
affarsnytta driver fram grundforskning. Entreprenor, No. 7, 21 September, pp. 58—59.

Frankelius, Per (2005). Ar givmildhet en gldmd innovationskraft? Fallet LKB — Kirnbolaget. Ent-
reprenor, No. 6, 24 August, pp. 54-53.

Frankelius, Per (2005). Hur héller man ut i vintan pd intékter? Fallet Mackmyra. Rétt tajming, en
bra id¢ och kreativ finansiering. Entreprenor, No. 5, 1 June, pp. 58-59.

Frankelius, Per (2005). I nytt vatten finns storfisken. Fallet ABU — frdn fickur till spinnrulle. Entre-
prendr, No. 4, 20 April, pp. 52-53.

Frankelius, Per (2005). Resa 1 Arns fotspar. Akademikern, No. 6, pp. 12—13.

Frankelius, Per (2005). Extraordindra anstrdngningar kan lona sig. Fallet Lexus — hur bryter man
igenom lojalitet? Entreprendr, No. 1, p. 40.

Frankelius, Per (2005). Upplevelser pa hog niva. Fallet Katolska kyrkan under medeltiden — ett
framgangsrikt koncept. Entreprenor, No. 1, pp. 41-42.

Frankelius, Per (2004). Vad betyder Entreprendrskap for orter? Fallet Newcastle — allt borjade med
en svindyr staty. Entreprenor No. 9, pp. 52-53.

Frankelius, Per (2004). Anvénd kunden som marknadsforare. Fallet Flavia — Gott kaffe till chefen.
Entreprenor No. 9, p. 53.
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Frankelius, Per (2004). Katalogforsiljning nér den ar som bést. Fallet Elfa - hur skapar man en bibel
for el-folk? Entreprendr, No. 8, pp. 46—47.

Frankelius, Per (2004). Har ditt foretag ett genomtidnkt formsprak? Fallet Tuborg — allt bérjade med
en konstnir. Entreprendr, No. 8, p. 47.

Frankelius, Per (2004). Res ut i virlden sa blir du rik. Fallet K A Almgrens sidenviveri — att spinna
pa andras framsteg. Entreprendr, No. 7, 46—46.

Frankelius, Per (2004). Glom aldrig arenornas betydelse. Entreprenor, No. 6, p. 38.

Frankelius, Per (2004). Hall ut — storkovan véntar runt hornet. Fallet Richard Steiff - ingen bjorn-
tjanst precis! Entreprendr, No. 6, p. 38.

Frankelius, Per (2004). Tavlingar kan vara inkdrsporten. Fallet jack Daniel's — Guld blev guld vért.
Entreprenor, No. 6, p. 39.

Frankelius, Per (2004). Det lockropet hittade hem. Fallet bilforetaget — nyckeln till allt.... Entrepre-
nor, No. 6, p. 39.

Frankelius, Per (2004). Overtyga genom utmaningar. Fallet Manpower — huvudet pa spiken. Entre-
prenor, No. 6, p. 39.

Frankelius, Per (2004). Alltid forst med det senaste. Fallet CNN — folk &lskar att hadna nyténkare.
Entreprenor, No. 5, pp. 40—41.

Frankelius, Per (2004). Sédg mig vad du sitter pa... Fallet Liggunderlaget — namnet kontra verklig-
heten. Entreprenor, No. 5, p. 41.

Frankelius, Per (2004). Kunder belonar lyhorda foretag. Fallet Ving: Lyssna, ldr och gor sedan né-
got. Entreprenor, No. 4, pp. 38-39.

Frankelis, P. (2004). En observation kan betyda s& mycket. Fallet Beecham: Insikt blev till hand-
ling. Entreprenor, No. 4, p. 39.

Frankelius, Per (2004). Kunskap som konkurrensmedel. Fallet Mannheimer Swartling — samla ihop
all foretagets kunskap...gar det? Entreprenor, No. 3, pp. 46—47.

Frankelius, Per (2004). Vada nytt kunskapssamhélle? Fallet Gustafspinglan — bronsdldersmetoder &r
inte att forringa. Entreprenor, No. 3, p. 47.

Frankelius, Per (2004). Roboten som sélde bilar. Fallet Honda: Konsten att fi genomslag pa missor.
Entreprenor, No. 2, p. 48.

Frankelius, Per (2004). Gjord for rock och rollspel. Fallet HBL: Nar mojligheterna vidgas. Entre-
prenor, No. 2, p. 49.
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Frankelius, Per (2004). Fruktodlaren som blev Silenfjéllens rdddare. Fallet Armond Marriot: Ovén-
tade fenomen gav nya affdarer. Entreprendr, No. 2, p. 49.

Frankelius, Per (2004). Separera guldet ur informationshavet. Fallet Gustaf de Laval: Idéerna fanns
i en tysk tidning. Entreprendr, No. 1, pp. 42—43.

Frankelius, Per (2004). Marknadsfor inte fel sak! Fallet Hopkins: Reklam kraver eftertanke. Entre-
prenor, No. 1, p. 43.

Frankelius, Per (2003). Spets ger extra krydda. Fallet Kinnarps — kundintresset och kdpkraften kan
aktiveras! Entreprenor No. 11, pp. 44-45.

Frankelius, Per (2003). Missar kostar pengar. Fallet Hallandsasen — grundskolans kunskaper inte
helt fel. Entreprenér No. 11, p. 45.

Frankelius, Per (2003). Kunden har aldrig behov av produkter och teknik! Fallet SKF — Sa tillgodo-
ser man kundens egentliga behov. Entreprenor No. 11, p. 46.

Frankelius, Per (2003). Konsten att komma fram. Fallet Coming Through — Nér innovationer inte
passar in i regelsystemet. Entreprendr, No. 10, pp. 42—43.

Frankelius, Per (2003). Se upp McDonalds! Fallet Café Kartorp — Nojda kunder tipsar varandra.
Entreprenor, No. 9, pp. 43—43.

Frankelius, Per (2003). Strategiskt tinkande nér det dr som bést. Fallet Guinness — Hjilp kundens
affar. Entreprenor, No. 9, p. 43.

Frankelius, Per (2003). Orter viktiga varumérken. Fallet Wasabrod — de ville, men blev stoppade.
Entreprenor, No. 9, p. 44.

Frankelius, Per (2003). Saltet blev till guld. Fallet Ridderheims — nér man vill krydda sin framgéng.
Entreprenor, No. 8, pp. 38-39.

Frankelius, Per (2003). Hur blommar trender upp? Fallet Helley-Hansen — blés nir medvinden
kommer. Entreprendr, No. 8, pp. 40—41.

Frankelius, Per (2003). Spring granserna. Fallet InnoCentive — Internet som innovationsbolster.
Entreprenor, No. 8, pp. 40—41.

Frankelius, Per (2003). Ar du ocksa i kiinslobranschen? Fallet Hammarby Fotboll — en lyckad om-
vandlingsprocess. Entreprendér, No. 67, pp.58-59.

Frankelius, Per (2003). Ladda varumérket med vérderingar. Fallet Red Bull — Framgang genom
hemlig strategi. Entreprenor, No. 67, pp. 60—61.

Frankelius, Per (2003). Anvénd dina 6gon. Fallet Nissan — kundobservation gav innovation. Entre-
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din tankeforméga. Entreprenor, No. 1-2, p. 45.

Frankelius, Per (2003). Foretag “comittar” sig. Fallet Ikea —seg uthallighet skapar trovirdighet.
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Frankelius, Per (2002). Nar startskottet stirker vérdet. Fallet Nokia — spektakuldra produktlanse-
ringar. Entreprendr, June, p. 46.
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Frankelius, Per (2001). Att trampa pa en affarsmdjlighet. Fallet Geos — och sedan gé vidare. Entre-
prendr, November/December, p. 49.
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Frankelius, Per (2001). Den lysande omprofileringen - Fallet Stadium. Entreprenor, October, pp.58-
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